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PROJECT

The challenge was to create a series of posters to advertise for Tropical Smoothie’s annual Flip Flop Day, where a 
customer gets a free smoothie if they come in with a pair of flip flops. This specific year, the free smoothie was a 
Sunshine Smoothie. The requirements for these posters were that they be striking, clean, and engaging.

CONCEPT

The possibilities for this campaign were endless. Before I came up with fleshed out ideas for the posters, I found it 
necessary to prioritize the requirements given to me. I wanted the posters to be visually striking first and foremost 
so that they would easily catch the eye. Then, I wanted a clean design for the sake of clarity and legibility. Lastly, the 
content had to be engaging once the preceding elements came into place.
When coming up with what the posters should embody, I looked to inspiration from illustrated ads that had bright 
colors. I looked at old Tropical Smoothie ads to see what does and does not work about them as well as Paula Scher, 
iPod ads, and art the band, Gorillaz, use for their promos. This research informed the overall look and design choices of 
this particular poster campaign.
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BRAINSTORMING

It is easy to come up with an idea. However, it takes a whole other set of skills to flesh out a concept all the way to 
the final product. Brainstorming is one of the most crucial parts of developing a concept. That is when you put your 
thoughts on paper. It helps organize and the narrow down your thoughts. It allows you grasp the foundations of your 
vision in an efficient manner.

For this project, I created a mind map to layout all of my thoughts. It allowed me to pick out the important elements 
of this ad campaign. I started with the project name in the middle bubble and wrote down vague and broad terms that 
came to mind that best described the direction I wanted to go in for the campaign. After that, I wrote more specific 
words that helped me figure out the exact tone and message I wanted out of this project. I also created a list of headlines 
that would accompany the visuals on the posters.
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REFINED SKETCHES

The brainstorming process was an important and necessary step. Once I analyzed and collected all of my ideas and 
thoughts, it was fairly easy to move on to the refined stage of this process. I knew quickly what I wanted for these 
posters. Even though the details were not fully fleshed out in this stage, the bedrock of my vision was executed here.
Without this, I wouldn’t have the campaign I ended up with. 
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The posters were built in the computer down to the last detail after my refined sketches were completed. This was the 
stage where I decided that the illustration should be the most eye catching element of the series. The information is also 
more streamlined here and it is not fighting for as much space in these renderings as it was in the sketches. This stage in 
the design process also allowed a definite color palette to be established and for a tight color coordination of that palette 
across the ad series.  

COMPUTER RENDERINGS
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DESIGN REVISIONS

After the posters were built to completion in the computer, I took the posters to fellow designers for critique. It was 
important to have another eye or two look at these to make sure I was heading in the right direction with these designs. 
It also let me know what to change in order to make the campaign the best it could be. The only changes that needed to 
be made to the posters had to do with the typeface I used. I needed something that did not take up as much space. The 
illustrations needed more room to breathe. I took one poster and tried a number of different fonts. I chose what looked 
and read the best. 
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FINAL DESIGNS

The whole process has been leading to these. These are the final versions of the poster ad campaign for Tropical 
Smoothie’s 2017 Flip Flop Day. The type and the illustrations work well with one another and each element has its own 
space while still maintaining a harmonious coexistence. Each illustration indirectly involves the customer drinking the 
free smoothie and the text provides a call to action. These posters are striking and do a great job at peaking interest for 
someone to look into the annual Tropical Smoothie event more.
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PROMOTIONAL MERCHANDISE

It is simply not enough for these posters to be an ad campaign and just exist as posters. That is why they were placed on 
these mock ups. A good idea can be easily expanded upon. These designs can easily be translated to billboards, t-shirts, 
and bags. The latter two of those are on display below. The t-shirt and paper bags are the easiest items to transfer these 
designs to. They are also probably the most accurate. Tropical Smoothie typically uses paper bags for big to-go orders 
and especially catering orders. T-shirts are also very popular especially when they fulfill a specific purpose and have a 
unique design such as this.


